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Cautionary Statement 

FORWARD-LOOKING STATEMENTS

This presentation contains ñforward-looking statementsò. These forward-looking statements relate to Coca-Cola FEMSA, S.A.B. de C.V. its Subsidiaries (ñKOFò)

and their businesses, and are based on KOF managementôsgood faith expectations regarding KOF and its businesses. Recipients are cautioned not to put

undue reliance on such forward-looking statements, which are not a guarantee of performance and are subject to a number of uncertainties and other factors,

many of which are outside KOFôscontrol, that could cause actual results of KOF and its businesses to differ materially from such statements. KOF is under no

obligation, and expressly disclaims any intention or obligation, to update or alter any forward-looking statements, whether as a result of new information, future

events or otherwise.

CONFIDENTIALITY

The nature of all the information in this presentation is proprietary and confidential.

ADDITIONAL INFORMATION AND WHERE TO FIND IT

Documents filed by KOF are available at the Securities and Exchange Commissionôspublic reference room located at 450 Fifth Street, N.W., Washington, D.C.

20594. Investors and security holders may call the Commission at 1-800-SEC-0330 for further information on the public reference room. Free copies of all of

KOFôsfilings with the Commission may also be obtained by directing a request to:

COCA-COLA FEMSA

Mario Pani # 100, Piso 7, Col. Santa Fé Cuajimalpa 05348, México D.F., México
INVESTOR RELATIONS

María Dyla Castro Varela

Jorge Alejandro Collazo Pereda

María Fernanda García Cruz

@ kofmxinves@kof.com.mx
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highlights
KOF Overview

(1) Figures reflect Last Twelve months September 2018

More than290 Mn consumers1

More than 1.9 Mn points of sale1

More than 80,000employees1

48 productionplants1

292 distribution centers1

~19 BnTransactions1

~3.3 BnUnit Cases1

US$ +9.6 Bnin Revenues1

US$ ~1.9 Bnin EBITDA1

Voting:        0%
Economic: 25.0%

Voting:    37.0%
Economic: 27.8%

Voting:    63.0%
Economic: 47.2%

Corporate  structure 

Mexico
57%

Population served

50%

Colombia
100%

100%

Central 
America

Argentina

28%

Venezuela

100%

Uruguay
100%

Brazil
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Evolution
KOF Overview

Volume (Mn UC)
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Points of sale (Mn) 1.5 1.6 2.7
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Revenues (USD bn)
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Over the past 20 years, we have travelled a successful journey by 
consolidating across territories and categories with  a solid financial 

discipline
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άKOF has consolidated its leadership position within the Coca-

Cola {ȅǎǘŜƳέ

Coca -Cola System
The 10 largest bottlers of the Coca-Cola 

system by sales volume

KOF Overview

Vol.
(Mn UC)

3,440

2,502

2,104

2,084

1,237

1,512

756

748

607

551

FY 2017 Figures for Peers, LTM September 2018 for KOF 
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Operative Results

Mexico& CAM Division South America Division

~103 million consumers 
~1million points of sale 
~11 bn transactions(1)

~2 bn unit cases(1)

~USD 5.1 bn (1) in Revenues
~USD 1.1 bn (1) in EBITDA
EBITDA Margin (1) 20.4%

As of % of KOF
Volume Ą 62%
RevenuesĄ54%
EBITDA Ą 56%

(1) Last twelve months figures September 2018

~179 million consumers 
~1million points of sale 
~8 bn transactions(1)

~1.3 bn unit cases(1)

~USD 4.4 bn(1) in Revenues
~USD 830 MM (1) in EBITDA
EBITDA Margin (1) 18.9%

As of % of KOF
Volume Ą 38%
RevenuesĄ46%
EBITDA Ą 44%

(1) Last twelve months figures September 2018



Strategic Framework
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/{5Ωǎ Water

b/.Ωǎ Dairy/ Plant-based

Winning Portfolio
Strategic Framework

V Reinforcing CSDs growth through 
innovation and affordability

VwŜŦƻǊƳǳƭŀǘƛƴƎ ƻǳǊ ǇƻǊǘŦƻƭƛƻΧпм҈ ƻŦ 
the brands are low or no calorie 
beverages

V Diversifying aggressively in {ǘƛƭƭǎΧ ом% 
of our brands have vitamins, fiber, 
minerals, or nutritional supplements

V Developing our water portfolio

169 Leadingmulti-categorybrands
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